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NS S YikeBike
&) W sk http:/ /www.yikebike.com/home
o Z-A243 The YikeBike is a type of folding electric motorcycle released on 2

September 2009 at EUROBIKE. It weighs 9.8 kilograms (21.6 1b) and
when folded, it is small enough to fit in a backpack. The YikeBike was
invented by Grant Ryan and designed by a team in New Zealand over 5
years. It is the smallest and lightest electric folding motorcycle in the

world.

B FAIR B &K Before officially launching its business in China, Yikebike would like to
the Teams to conduct the following analysis:

e Legal & regulatory — IP protection in China and favorable policies,
if any, toward this kind of products

e  Commercial - market assessment, including but not limited to local
competition, market size, sales channels, etc

e  Financial - financial forecast of setting up an on line store in China

B PRI B 225 e  Future China related projects

e Internship

e  Full ime employment upon setting up its China operations

2) Beyond Vape

NS S BeyondVape
o 8] P sh www.beyondvape.com
I BeyondVape is an electronic cigarettes company focused on bringing

a safe, effective alternative to smoking. Our approach is a brand
focused retail experience that will ensure the best customer
experience possible consistently across all stores across the
world. When you step into a BeyondVape store, you will experience
first-hand the benefits of "vaping™ through our 110+ flavors and free
demo and tastings.

AR B &R To bring this unique retail experience to the Chinese market. The

11
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challenge will be to identify the segments of the Chinese market and
to choose the right products from our product line that best suits each
segment. Next would be to develop a comprehensive marketing and
promotional strategy for each segment of the market. This will need
to include but not limited to establishing retail (brick and mortar)
location analysis, promotional event planning, unique public relations
strategies.

e Legal & regulatory — IP protection in China and favorable policies,
if any, toward this kind of products

e Commercial - market assessment, including but not limited to local
competition, market size, sales channels, etc

e Financial - financial forecast of setting up an on line store in China

] TR B Rk

e  Future China related projects
e Internship

e  Full ime employment upon setting up its China operations

12
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